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Sandra Gómez- Chief of Planning and Finance   

Good evening everyone, my name is Sandra Marcela Gomez, I´m the Chief of Finance and Planning 

of Corferias we want to welcome you to the conference delivering results of Corferias for the second 

trimester of 2017. For today´s agenda we have: first, the significant facts that happened during that 

period, second, referring to our core business, fairs and events held during the second trimester, 

third we will see the financial results and the two final points are related of our expectation of the 

next trimester about fairs and events. Finally, we will answer any question about the presentation, 

you may leave it in the chat located on the right side.  

Referring to the significant facts, It is important to clear out that the financial statements that we 

are showing are consolidated. Corferias in its structure has participation in a company named 

Corferias Inversiones SAS, so in the financial statements are from both companies and under IFRS, 

which applies to Corferias since January 1st of 2015 because we were on number 1 group of the 

transition for having shares on the BVC.  

Second, and it’s very important to Corferias, is the developments that have had the projects. We 

are going to highlight 3 projects:  

- Borde Activo: It is located on the Esperanza Avenue and it seeks to connect the Hotel and El 

Centro de Convenciones. In terms of infrastructure it was carried out activities of 

foundations, concrete structure, retaining walls and began the works of external urbanism. 

If you pass by the avenue La Esperanza is becoming more evident. 

- Hotel: Operated by Hilton. Mechanical excavation activities were developed basements, 

substructure second basement, level plate zero (first floor) and columns from first level to 

second. At the same time the prefabrication of structural elements began. The construction 

of the Mock up corresponding to the types of rooms 

- Enlace Peatonal: what was done was to reinforce to the interior of corferias the subject of 

infrastructure that allowed to recover the pedestrian bridge that would connect Ágora, 

project that is majority property the Camara de Comercio de Bogotá. This project was cast 

in concrete and its facade is in glass. 

In addition, we have the third-party infrastructure operation Puerta de Oro in Barranquilla city. For 

this year, we have 9 fairs product approximately and we already have an administrative, operative 

and logistic infrastructure that allow us the preparation of all the fairs and the events. The first fair 

is VIMO on July and Sabor Barranquilla, developed recently.  

In Bogotá were held 12 Events that represents more than 4.700 million pesos. We can highlight 

Delirio, Lego Bogota, Radla. Most of the events where develop on May, 1 on April and 5 on June. 

Referring to fairs, we had 3. All of them developed in society, the first, FILBO on its 30th version. 

France was the guest country of honor, who broke record as the country that has sold the most 

books in history´s fair.  

Createx is a new product developed by the area of innovation and new Corferias products and was 

qualified by the assistants as successful. The hall of the textile and clothing industry and the idea is 

to position in this context. Meeting more than 8.000 visitors and allows to show trend and 

innovation in the sector with seminars, an important trade show in textile subjects. This is one of 

the new bets we have seen in this quarter. Last, Expoconstrucción Expodiseño, a traditional fair on 
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its 14th version. Very positioned in matters of construction, infrastructure, architecture and design. 

With more than 61,000 visitors, 600 exhibitors, 135 of them from 21 and a business expectation of 

more than 100 million dollars. 

For the financial situation, it’s important to remember that Corferias not only has a consolidated 

portfolio but has a biennial seasonality. In the chart, you can see that most of the fairs and events 

are focused on the second semester of the year. This help us understand the budget projected in all 

quarters.  

During the first semester, we can see higher income generation 42.000 million pesos, which 

responds to the generation of new products like Createx during the second quarter and try to flatten 

that seasonality. With a higher sales cost that it is related to the unit of Food & Beverage. The 

administrative expenditure is growing because we have two third party business units Puerta de 

Oro and Ágora, and now we are assuming pre-operational expenses of those units. Ágora has not 

come into operation, however there is a business team. The non-operational is referring to 

exchange difference. And finally, a net profit of 4.400 million pesos, if you compare it with 2016, 

clearly it is higher, however, it´s because the portfolio distribution between odd and even years.  

About the Balance Sheet, The Corporation has Assets of 653.000 million pesos, which 465.000 is 

equity and 188.000 is liability. It is important to emphasize that to serve all infrastructure projects, 

Corefrias had to resort to borrowing. However, you can see in the slides 3 financial indicators, 

showing that regardless of the indebtedness acquired, the Corporation continues to have good 

indicators. The debt ratio is 29%, debt to equity: 6% and autonomy reason: 71%.  

For the next trimester, we will have more fairs: VIMO is developed in Puerta de Oro the most 

important construction firms, developers, real estate and urbanizers in the region, who present a 

wide variety of investment projects in new and used housing, as well as in tourism, commercial and 

industrial root farm. Leather Show seeks to promote the sector of footwear, leather and its 

manufactures. Bogota Car expo y organized by Fenalco, Corferias and Carroya. It was a new product 

a few years ago, it promotes the sale of used vehicles and exhibit products and services 

complementary to the used category. Family market Caribe is another product of Puerta de Oro. 

This new product that seeks to promote services for the consumption of the home. There are third 

party events like. Agroexpo is a traditional fair of the Colombian countryside, that summons people 

of the agricultural sector and the familiar public. Gran Salon Inmobiliario promotes real estate 

investment projects. Belleza y Salud also from Corferias, is a showcase of development, promotion 

and business of the cosmetic sector and cleaning of the national industry and the region. About 

9,256m2 of commercial exhibition, more than 279 exhibitors and about 55,000 visitors. Expodrinks 

is a Caribbean event, that seeks to promote beverages. Expologistica is a third-party event. Eficiencia 

y Seguridad is private security fair. F-Air developed in Medellin, is an aeronautic fair that has all the 

air show. We have 1 event in July, 6 in August and 4 in September, we can highlight Club Media Fest, 

Fedopto of dentist, Cenipalma. Corferias seeks to promote the businesses to which these sectors 

belong.  

If anyone has any questions or concerns may leave it in the chat.  

Thank you all for attending, we will be waiting for you in the third quarter results on December 1th.   


